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e To provide a platform where marketing practitioners and academicians share and discuss the
contemporary marketing issues and challenges in the changing consumer context in emerging
economies.

e To share scholarly research on emerging opportunities and threats in the changing market
context in emerging economies.

e To analyze and understand the underlying behavioral changes among consumer communities
leading to the emergence of more demanding and savvy customers in emerging economies.
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IMPORTANT DATES i
ABSTRACT SUBMISSIONS OCTOBER 17, 2016
COMMUNICATION OF ACCEPTANCE NOVEMBER 08, 2016
SUBMISSION FOR BEST PAPER AWARD DECEMBER 08,2016
LAST DATE FOR REGISTRATION DECEMBER 30, 2016
PRE — CONFERENCE WORKSHOP JANUARY 5, 2017
CONFERENCE INAUGURATION JANUARY 5, 2017 evening
CONFERENCE JANUARY 5,6,7 , 2017
EARLY BIRD REGISTRATION NOVEMBER 30, 2016

VALEDICTORY SESSION JANUARY 7 Evening
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The Conference is organized in fourteen tracks, carefully designed around the theme “Reaching Consumers in Emerging
Markets”. You may submit your paper into one of the following tracks for the purpose of the Conference:

Understanding Consumers Buying Behavior

Managing Customer Relationships

Understanding Cross-cultural Issues in the design and Implementation of Marketing Strategy
Developing a Winning Channel Strategy

Developing Digital Marketing Strategy

Enhancing the Effectiveness of Marketing Communications

Developing Winning Personal Selling and Sales Management Strategy

Strengthening Company Products and Brands

Marketing Research Methods and Tools to Capture the Voice of the Customers
. Effective Retail Strategies to Attract and Retain Customers
. Enhancing the Effectiveness of Services Marketing
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. Linking Technology, Product Innovation, and B2B Markets with the Customer Needs
. Incorporating Voice of the Customer in Teaching Marketing Management
. Developing Successful Marketing Strategy on Emerging Issues in Marketing

=
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Submission of the abstract will be made in Microsoft Word format to the Conference Co-ordination
Committee, not later than August 30, 2016 at marconference@iiml.ac.in. The author(s) should clearly
mention under what track of the conference the abstract is to be included. All abstracts will be blind
reviewed and only those approved by the reviewers will be selected. Extended abstracts not exceeding
1000 words and maximum 2000 words should be e-mailed in Microsoft Word Authors will be notified of
acceptance of their submission by September 30, 2016. Selection of papers for presentation will be based
on the quality of abstracts. Submitted abstracts must include a clear indication of the research
objective(s), research methodology employed, major results, managerial implications, and key references.
The revised abstracts must be submitted by November 30, 2016 for inclusion in digital conference
proceedings. Please click on Author Guidelines to send abstracts GUIDELINES FOR EXTENDED ABSTRACT

SUBMISSION

Length Minimum of 1000 words; Max. of 2000 words (including title and key references)
Margins 2.5 cm or 1 inch throughout (left, right, top, and bottom)

Orientation Portrait

Font Times New Roman, 12 point

Line spacing 1.5 lines (for the main text of extended abstract) & Single (for key references)

Title Title of paper, name(s) of author(s), affiliation(s), contact details
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Best Paper Award will be given to recognize the outstanding contribution in the field of marketing in
emerging economies. The paper should clearly emphasize on the theme of the conference.

P e I I S

i PUBLICATION OPPORTUNITY i

Only the extended abstracts will be published in the Conference Proceedings (with an ISBN number). The
following journals have confirmed that we should encourage participants to submit their best
manuscripts directly to the journals through their respective web sites. Please strictly follow the journal’s
submission guidelines. All manuscripts will go through the regular review process. On the author
acknowledgement page, please mention that your paper was presented at the 2017 Annual Conference
of the Emerging Markets Conference Board.

Journal of Retailing (published by Elsevier)

Journal of International Marketing (published by AMA)

Journal of Public Policy and Marketing (published by AMA)

International Journal of Research in Marketing (Official Journal of the European Marketing Academy)
European Journal of Marketing (Emerald Publication)

International Journal of Market Research (WARC publication)

Journal of Consumer Marketing ((Emerald Journal)

Qualitative Market Research: An International Journal (Emerald Journal)

Journal of Food Products Marketing (Taylor &Francis Journal)

Journal of Indian Business Research (Emerald Journal)

Cogent Business & Management. (Published by Taylor &Francis Journal)

International Journal of Export Marketing (published by Inderscience)

The best papers presented at the 2017 Annual Conference of Emerging Markets will be considered for
publication in an edited volume titled: Researching Consumers in Emerging Markets edited by Professors
Naresh Malhotra and Satya Dash. This book will be a volume in the Series - Palgrave Studies in
Internationalization of Emerging Markets (webpage: http://www.palgrave.com/de/series/15456).

EMCE ANNUAL CONFERENCE 2014 NOIDA CAMPUS

EMCB Annual Conference 2014, 1IM Lucknow, Noida Campus
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PRE CONFERENCE WORKSHOP
CASE STUDY WRITING & DEVELOPMENT
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] The Pre-conference workshop is scheduled for January 5, 2017 at IIM Lucknow Noida campus. The purpose of this
i workshop is to provide faculty and doctoral students with an introduction to the case teaching method and the
I writing of business cases for teaching purposes. At the end of the workshop participants will be familiar with the
| rationale for using cases, different types of cases, different types of class plans using cases, managing a case
i discussion, board plans for cases, and the use of video cases, as well as a brief introduction to the process for case
. development and writing, and the publication of cases. Speakers —
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Prof Niraj Dawar — IVEY Business School, Prof Amitava Chattopadhyay- INSEAD, Prof Naresh Malhotra - Georgia
Institute of Technology
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Time Itinerary Speakers

08:30 Welcome tea and coffee

09:00-09:15 Introduction to the workshop and faculty Niraj Dawar

09:15-10:45 Why use cases, case structure and case types Niraj Dawar

10:15-10:45 Break

10:45-12:15 Running a case class discussion: plans and Amitava Chattopadhyay

process

12:15-13:30 Lunch

13:30-15:00 Developing and teaching video cases Naresh Malhotra

15:00-15:30 Break

15:30-17:00 A brief introduction to writing cases that work  Niraj Dawar

17:00-17:30 Wrap up and conclusions Niraj Dawar

e Academicians/Fellow/ Ph.D. students of Management
e Market Research Practitioners
e Marketing, Branding and Research heads

(e

EMCB Annual Conference 2015, IMT Dubai




: REGISTRATION :
e )
- cConference
Category Pre Conference Workshop Author Non Author

e Academicians

e Executive Individual ) : : :
INR 10,000 ( Resident Indians) = INR 8,000 ( Resident INR 10,000 ( Resident

Delegates . .
e Research Practioners USD 200 Foreign Indians) Indians)
USD 150 Foreign USD 200 Foreign
e Students/PhD Scholars | INR 7,500 ( Resident Indians)  INR 5000 ( Resident INR 7,500 ( Resident
_ Indians) Indians)
USD 150 Foreign
USD 100 Foreign USD 150 Foreign

Pre Conference workshop + Conference Registration

Category Author Non -Author

e Academicians
e Executive Individual Delegates

. INR 15,500 ( Resident Indians) INR 17,500 ( Resident Indians)
e Research Practioners
USD 300 Foreign USD 350 Foreign
e Students/PhD Scholars INR 10000 ( Resident Indians) INR 12500 ( Resident Indians)
USD 200 Foreign USD 250 Foreign

PAYMENT DETAILS
DISCOUNTS R L PP

Participants can deposit the fee through

(i)Demand Draft in favor of “Indian Institute of Management
i) Early Bird Registration (before November 30, 2016) — 5%

i) Special IML Alumni Discount — 10 %
iii) Group Discounts — 5% (2 members OR MORE)
iv) MRSI Membership Discount — 10%

Lucknow- Noida Campus” Payable at Noida

Name: Indian Institute of Management Lucknow, Noida Campus

——— e —————
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|
|
|
|
|
|
|
: (ii)Electronic transaction as per the following details:
|
|
|
|
|
|

Banker name . Axis bank Ltd
\\ //
_____________________________________ | MICR Code 1110211004
IFSC Code - UTIBO0O00022
A/C Type :S/B Account

|

|

:

| Account Number: 022010100356060

| iii) Online payment —

\ http://iimlcmee.org/emcbconference2017/payment4/paym
: ent-index.php

|
|

|
|
|
1
|
|
|
|
|
1
|
|
|
:
Address : B2-B3, Sector -16, Noida -201301. |
|
|
|
|
1
|
|
|
|
|
1
|
|
|
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The Annual Conference Series of the Emerging Markets Conference Board is the largest marketing

conclave in the emerging world.

It is dedicated to advance the understanding of marketing in

Emerging Markets and facilitate collaboration on emerging markets research.

The 2017 Conference is expected to attract participants from over 35 countries across the globe.
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TENTATIVE CONFERENCE 2017 SCHEDULE

DAY 2 (6.01.2017)

DAY 3 (7.01.2017)

9am-10.30 am
Plenary session 1

TEA BREAK

Brand Duildirg Challenges Faced by

Emerging Market Companles
Chatr: £rof Amitava Chattopadhvay.

9am-10.20 am
PAPER
PRESENTATION

TEA HREAK

CLICK TO VIEW TRACKS

~
DAY 1 (5.01:2017)
DL AT P

" {Director 1M Lucknow)
& pmi -7 pm. Frof Nnresh Malbotoa & frofSaiyn
Conterence. Hiiashan Lazh
Inaugaration [Eonference m(,tnul
& : A Mumnllr
Addressby 'ch"llewus ln !metyna Markets

7 pm-Epm
Ment the Bditar Chanle: Voo Naread Malbates (MAY
mnmxmmnumnom_l
LAl Steslo] (IFRSM.

% Rajan Varadarajan (AMA)

a dav, (A

Prof Manit Vadav, (AMIL
PeelAnd tew Lindridpes (QMRY
Brof Len Tiu Weight (COM)

10AS am-12.15pm
Plenary sesston 2
(Round Table Discussion)

The Role of Marketing Research In
Public Policy Decision Making
Chair: Erof Maresh Malhotm

10.4%am-12.15 pm
Plenary Session 4
(Roundtable)

Rethinking Marketing Programs in Emerging
Economies
Chair- Mx Boow Bigapu ks

12.15pme1.15 pm
Expert Speaks

The Impact of Techmology on
Marketing Channcls Design and
Marsgement and Directions for
Research’

Fnl Murall Marérala

12.15pm - L15% pm
Expert Speaks

Rigor In Research Method olopy
Prof. Naresh Malbotin

8 pm onwards

Conlerence Dinner

L UN

CH BREAK
——

LUNCH BREAK

PARALLEL SESSION
2.00pm -2 A%pm
Expert Speaks

How to Wrke Publishable
Qualitative Research
(-_‘rnf Len Tl ‘h\'flnm

and
Prof Ambrew Limicidpn

Cholos Modelling
ProfVithils Rao

2 pm -330pm
Plenary Session 4
Round Table
TEA BREAK

Reaching Consumers in Digitalera
Chair-TEN*

245 pm 3,30 pm

Cratting Impa ctful Theory for
Understand ing Emerging Marksts

Apm <530 pm
Plenary Session 5
Round Table

Marketing & Sustalnabillty: New Challenges and New
Qpportunities Chair: Prof BEajan Varadamjan

— —
5.20pm - 6.20 pm

Neunromarketing and The Future of Market Research

TEA BREAK Prol Mamngit SYadav
¥ pim 7. 20pm PAPER PRESENTATION
Plenary session3 CLICK TO VIEW TRACKS
(Round Table)
CULTURAL I’ROGME and
730 pmonwards CONFERENE DINNER

Validation and Award Ceremony
Centificate Distribution

“TBN - TO BE NOTIFIED




Very well-organized, well-planned. Wiorth every
dollar and every minute.

Feedback of past Conference

-_—

Best conference | have ever attended!
Great mix of speakers, Editor’'s meet
session and awesome tutorials at Pre
Conference workshop. Learned a ton!

| am not only a regular but a happy participant of all workshops
and Conferences that CMEE (Centre @ 1IM Lucknow Noida
campus) organizes since its inception. The level of thought
process, brainstorming, speakers of repute and networking exists

here is unmatchable..

No other conference that | attend
provides more ideas to take back to the

office.

____

Snapshots of past conferences

CONTACT US
CMEE, IIM Lucknow, Noida campus
Email - marconference@iiml.ac.in

Mob - 8588840324/9821006016, Landline - 0120-6678483
Conference website link: http://iimlcmee.org/emcbconference2017/

Visit: www.iimlcmee.org
B- 1, Institutional Area, Sector -62, Noida, Uttar Pradesh - 201307, Delhi NCR, India
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